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Magazine Editor and Publisher
EDM is my passion, and my goal is to shamelessly 
promote EDM and EDM education to as wide an 
audience as possible. In order to accomplish that goal, 
I have to sell advertising to keep the lights on and pay 
for such things as printing, postage, and groceries and 
gas for the Editor. Besides producing an interesting and 
educational periodical for my subscribers, effectively 
promoting the interests of my advertisers is my second 
most important responsibility. Let’s face it: without 
advertisers there would be no EDM Today.

The EDM industry, like most others, is highly 
competitive, and I often work with advertisers with 
competing interests. In each case, my laser-like 
focus is exclusively the successful promotion of that 
advertiser’s image and products, regardless of my 
relationship with their competition.

In the normal course of working with advertisers, 
I regularly become privy to highly confi dential marketing 
plans and technical advancements. It is a tenant of 
both the magazine and my personal belief system to 
scrupulously respect that confi dentiality.

In the past, prior to my purchase of the magazine in 
2010, there were accusations of favoritism displayed 
toward certain advertisers in the areas of editorial 
content, advertising acceptance, or advertising 
placement. I have made it a hallmark of the revived EDM 
Today to treat all advertisers equally. This is not only 
reasonable business practice, but the right thing to do. 
Even my former employer and business associates get 
no special treatment here.

Finally, in order to maintain the highest journalistic 
and editorial standards of accuracy, impartiality and 
civility, I do exercise a certain degree of censorship 
over both advertising and editorial content. Potentially 
derogatory references to competitors or their products 
and unsubstantiated claims do not make it into print 
at EDM Today.

Consultant
In addition to my magazine enterprise, I operate 
a consulting business, International Technology 

Professionals, which specializes in EDM matters. 
I provide consulting services to a variety of clients 
including EDM machine builders, EDM consumables 
manufacturers, EDM consumables distributors, 
medical, aerospace, and other high technology 
enterprises that utilize or are contemplating utilizing 
EDM. I also serve as an expert witness on the subject 
of EDM in legal proceedings.

As you might imagine, to effectively carry out my 
consulting activities, I am often given access to highly 
confi dential technical and commercial information. Due 
to the sensitivity of the confi dential information I have 
access to and the ramifi cations if that information should 
get into the wrong hands, I am a party to numerous 
NDA’s (Non Disclosure Agreements). Of course, such 
agreements are no stronger than the ethics of the person 
signing them. With many of my clients, I have no written 
NDA - my word is my bond.

A number of the companies that utilize my consulting 
services are fi erce competitors, and it is paramount that I 
keep their technical, marketing, and fi nancial confi dential 
information totally segregated. I work tirelessly to 
advance the positions of each of my clients, but I will 
not be a party to any nefarious conduct. My opinions 
and advice are based solely upon science, exhaustive 
research, and experience. 

Summary
My loyalty is to you and the EDM industry, and I strongly 
believe that a rising tide fl oats all boats. If our industry 
advances and prospers, we all come out ahead. I love 
what I do, and am privileged to work in an industry 
comprised of so many wonderful people. I am thankful 
for the friendship and support I enjoy throughout the 
EDM community.

I am honored to serve all of you.

- Roger

P.S. Oh, by the way, in deference to political 
correctness and TSA regulations, I don’t travel with 
my guns anymore.

Folks of a certain age may recall the popular Western TV 
show that ran from 1957-1963. It was about a gentleman
soldier of fortune who patterned himself after a famous 
knight who was renowned for his heroism and chivalry. 
Paladin, played by Richard Boone, was, in effect, a 
mercenary, dressed in black, who hired himself out to 
solve people’s problems-acting justly in a just cause.

Considering that I earn my living as both a magazine 
editor selling advertising to a host of competitors 
and a consultant selling my services to companies with 
often competing interests, some folks may view me as a sort 
of mercenary. In light of this possible perception, I’d like to use this 
editorial space to expand upon the ethics that defi ne me and what I do.


